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Abstract 
Abstract 

It has been determined that clothing meets a wide spectrum of human 
social, psychological, and physiological demands. To meet all of these 
needs, different types of clothing are preferred by individuals. This study 
aims to provide an overview of the various elements that influence 
clothing preferences before delving into more detail. On the basis of their 
studies on the following sociopsychological characteristics, which 
include cosmopolitanism, self-esteem, mood, body consciousness, and 
appearance, concerning the opinions of different scholars? This report 
classifies the elements influencing clothing preferences by analyzing the 
work of previous researchers based on reviewed papers. Upon review, it 
was discovered that every factor physiological, psychological, and social 
has multiple dimensions and is interconnected. It was also discovered 
that people's cosmopolitan attitudes, which are strongly correlated with 
self-esteem, are the new psychological element that is emerging in 
clothing preferences.  

It has been discovered that people's preferences for clothes are greatly influenced by their moods and vice 
versa. In conclusion, no one element can account for a person's liking for clothing, but each component 
does have a role and affects people differently depending on their age and sex. 
Keywords- Clothing Preferences, Sociopsychological Characteristics, Self-esteem, Mood and Clothing, 
Body Consciousness, Physiological Factors, cosmopolitanism, Sociological Influences. 

 

 

 
 

Introduction 
People are satisfied with their clothes since they 
meet all of their wants. "Clothes are like a good 
meal, good movie, and good pieces of music," 
remarked renowned fashion designer Michael 
Kors. This assertion makes it quite evident that 
clothing is deeply tied to us on a physical and 
psychic level, although the psychological 
connection is stronger. 
Since humans are sociable animals, social needs 
are indispensible and play a similar role to 
physiological and sociological demands. 
According to www.harparbazaar.com, "clothes 
mean nothing until someone lives in them." 
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Another well-known statement from fashion 
designer Marc Jacobs highlights the significance 
of clothing, saying that it serves as a 
psychological second skin for all people. Unlike 
in the early stages of human conception, clothes 
are no longer only seen as a basic necessity. There 
are many explanations and driving forces behind 
why garments were, are, and will be worn. Four 
causes, according to clothing theory, led humans 
to begin wearing clothing: modesty, immodesty, 
protection, and decoration (Kefgen, 1986 a). Over 
time, clothing has transcended the confines of 
fashion theory to become a personal expression of 
the wearer. 
Review of Literature 
What connection exists between a person's 
identity and their choice of clothing? The reasons 
behind people's specific behaviours are 
complicated. Numerous social and psychological 
theories provide an explanation for the complex 
reasons behind our actions. Similarly, clothing, 
when viewed as an external self, possesses 
multifaceted qualities and connects to numerous 
aspects of a person (Sancheti, 2009). This 
section's review of the literature will concentrate 
on the variables influencing an individual's 
opinion of their attire. 
According to Cox and Dietz (1993), wearing 
acceptable and appealing apparel determines one's 
popularity and sense of self. For them, clothes 
expresses their sense of confidence or inadequacy 
or serves as a coping mechanism for external 
stimuli. According to societal norms, clothing can 
be worn to conceal or improve one's body 
dissatisfaction (Kaiser, 1997). 
 
Clothing perception and behaviour are therefore 
clearly visible.  
The significance of clothing and perception 
originates from Markus' idea of self-schema, 
which describes clothes as "cognitive assumptions 
about the self, based on prior experience, that 
arrange and direct the way in which self-related 
data from a person's social experience is 
processed" (Markus, 1997). 
Schemas impact and symbolize an individual's 
method of assessing their own value, serving as a 
gauge of personality, appearance, and identity 
(Merritt, 2010). 

Appearance Schematics are those who place more 
importance on appearance. Thus, they are more 
psychologically indulged in their looks and are 
judgmental about themselves and others (Cash 
and Labarge, 1996). Hence, clothing perceptions 
and importance of clothing have direct 
associations with each other. 
Innovativeness, Perception, and Leadership in 
Fashion: Fashion leaders are the first in their  
social group to pick up and wear new styles as 
soon as they emerge in the marketplace (Kaiser, 
1990; Gutman& Mills, 1982). 
Methodology 
Cosmopolitanism is a novel 21st-century 
concept that influences fashion choices:  
People who adopt and engage with people from 
various cultures, absorb a variety of cultural 
values, exhibit candour, and prefer to associate 
with multiple civilizations are referred to as 
cosmopolitans. Cosmopolitanism is influenced by 
political, cultural, and economic issues.The study 
also addressed the significance of demographic 
factors among Indians, demonstrating how a 
person's area of residence affects their 
involvement in fashion apparel and their 
cosmopolitan outlook. Furthermore, individuals in 
Indian metropolises were extremely engaged in 
global fashion and apparel, while 
cosmopolitanism's influence on fashion clothes 
involvement was only moderately influenced by 
criteria such as money and education. Age, 
marital status, or sex did not differ in the 
engagement of fashion apparel under the effect of 
cosmopolitanism. 
Clothes, appearance, and self-consciousness:  
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According to Dictionary.com, appearance refers 
to the way, state, or style in which a person or 
item appears. People may be self-conscious about 
their appearance or place greater emphasis on  
style, which is referred to as appearance 
importance, or both; they may or may not be 
present in a person simultaneously.To get beyond 
the two dimensions that people frequently express 
through their wardrobe. However, as previously 
said, they are not the only factors influencing 
fashion choices. There are additional constructs 
that simultaneously and equally influence clothing 
preferences. Clothes are just one element that 
becomes influenced; additionally, this 
characteristic has an impact on an individual's 
entire wardrobe style. 

 
Appearance consciousness: Researchers have 
also looked into the concept of appearance 
consciousness, which is inextricably linked to 
body consciousness and influences how people 
dress. Prior studies research revealed that people 
often wear particular clothes to either draw 
attention to their attractive body parts or minimize 
their ugly body parts so they feel good about the 
way they look overall. The primary target group 
for understanding the relationship between 
appearance and clothing behaviour was mostly 
teens. 
Clothes and self-esteem: 
 Another psychological aspect that influences a 
person's choice of attire is self-esteem. It is the 
self's emotive aspect. One of the three attitudes 

where it refers to the affective component is to the 
sentiments or emotions connected to a certain 
thing. Self-esteem as an individual's perception of 
their own value or worth. That is to say, it plays a 
significant role in how people interpret how others 
feel about them.  
Clothes and mood: Mood is a fleeting mental or 
emotional state. It ranges from low to high and 
encompasses a variety of emotions, such as being 
thrilled, bored, melancholy, dejected, furious, 
irritated, joyful, serene, at ease, etc. Regarding 
clothing preferences, researchers often classify 
any feelings that fall into the joyful and high 
mood category as positive mood states and any 
sensations that fall into the unhappy and low 
mood category as negative mood states.Mood is 
not a source of motivation on its own. The choice 
of clothes is influenced by additional motivators 
that are connected to one another. There exists a 
noteworthy correlation among the clothing 
orientation elements (dress influences my 
sentiments, interest in clothes, importance of 
appearance, sensitivity to people’s clothing, and 
notices other people's clothing) and mood was 
discovered to be a temporal clothing function. 
Results and Discussion 
Cosmopolitanism and Fashion Choices 
Our study found that cosmopolitanism, 
characterized by engagement with diverse cultures 
and values, significantly influences fashion 
choices among individuals (Cleveland et al., 2009; 
Cannon and Yaprak, 2002; Hannover, 1990). 
Political, cultural, and economic factors were 
identif ied as influencers of cosmopolitanism, 
showcasing the multifaceted nature of this concept 
in shaping preferences in the fashion domain. 
Demographic factors among Indians were 
explored, emphasizing the impact of residence on 
fashion involvement and cosmopolitan outlook. 
Clothes, Appearance, and Self-Consciousness 
Appearance importance and self-consciousness 
play a pivotal role in individuals' fashion choices, 
as people may prioritize style or self-awareness. 
The study acknowledged that clothes are not the 
sole determinant of appearance, emphasizing the 
need to consider additional constructs influencing 
clothing preferences. 
Appearance consciousness, closely tied to body 
consciousness, emerged as a key factor affecting 
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how people dress, with a particular focus on teens 
as the primary target group. 
Clothes and Self-Esteem 
The study delved into the psychological aspect of 
self-esteem as a significant factor influencing 
clothing choices. Self-esteem, defined as an 
individual's perception of their own value, was 
identif ied as a key element shaping how people 
interpret others' perceptions of them. The 
emotional component of self-esteem was 
highlighted as a critical driver in the decision-
making process related to attire. 
Clothes and Mood 
Mood, categorized into positive and negative 
states, was examined as a transient mental or 
emotional condition influencing clothing 
preferences. Positive mood states, encompassing 
emotions like joy and excitement, were found to 
correlate with specific clothing choices, while 
negative mood states influenced contrasting 
preferences. The study emphasized that mood 
alone is not the sole motivator for clothing 
choices, as additional interconnected factors 
contributing to individuals' decisions. 
Correlation between Clothing Orientation 
Elements and Mood 
A significant correlation was discovered between 
various clothing orientation elements, including 
dress influence on emotions, interest in clothes, 
importance of appearance, sensitivity to others' 
clothing, and noticing others' clothing. Mood was 
identif ied as a temporal clothing function, 
suggesting a dynamic relationship between 
psychological states and clothing preferences. The 
interconnected nature of clothing orientation 
elements emphasizes the complexity of the 
relationship between mood and fashion choices. 
In conclusion, this study contributes valuable 
insights into the multifaceted factors influencing 
fashion choices, encompassing cosmopolitanism, 
appearance consciousness, self-esteem, and mood. 
The interconnected nature of these elements 
highlights the intricate dynamics shaping 
individuals' preferences in the realm of clothing 
and appearance. 
Conclusion 
In conclusion, this study provides a 
comprehensive exploration of the diverse and 
interconnected elements influencing clothing 

preferences, considering sociopsychological 
characteristics such as cosmopolitanism, self-
esteem, mood, body consciousness, and 
appearance. By reviewing the work of scholars in 
the field, we identif ied that each factor 
physiological, psychological, and social has 
multiple dimensions and interconnections. 
Notably, the emergence of cosmopolitan attitudes 
as a new psychological element impacting 
clothing preferences was identified. 
Our findings reveal that individuals' preferences 
for clothing are deeply intertwined with their 
moods, and vice versa, highlighting the dynamic 
relationship between psychological states and 
fashion choices. It is evident that no single 
element can exclusively account for a person's 
clothing preferences. Instead, each component 
plays a role, influencing individuals differently 
based on factors such as age and gender. 
These insights contribute to a nuanced 
understanding of the intricate dynamics that shape 
individuals' relationships with clothing. The 
interconnected nature of sociopsychological 
elements underscores the complexity of the 
factors influencing fashion choices. This study 
invites further exploration and discussion in the 
field, shedding light on the evolving landscape of 
clothing preferences and the psychological 
underpinnings that drive them. 
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